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Q1. a) As the new Digital Marketing Manager of Digi-Mart, a new online 
selling platform in Kenya, you have been asked to make a 

presentation on digital/internet marketing to the 
members of the management board. Use the Internet Marketing 
Paradigm as a guide. 

(10 marks)

b) Describe any TWO customer acquisition tools/techniques. Include 
an explanation on which context the tools would be most 

appropriate. 

(5 marks)

c) Everybody is talking about social media marketing as a great 
marketing tool. Why is this? In your answer, highlight what it 

consists of, why it is important and how the tools are 
used. 

(10marks)

d) Make brief notes on: (5 marks)

i. Value proposition
ii. Landing pages
iii. Meta tags
iv. Hypertext Markup Language (HTML)
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v. Search engine optimization

Q2. A private university has hired you to prepare a digital marketing strategy to
increase the number of new undergraduate students to 1,000 for the next 

academic year beginning August 2020. Prepare a plan. (Limit 
yourself to 3 digital media channels.)

( 20 marks)

Q3. a) True or False: Email marketing and search engine marketing are 
basically the same thing. Discuss your reasoning.

 (10 marks)

b) The term “metrics” is commonly used by Internet marketers. 
Explain your understanding of the meaning of the term.  

(10marks)

Q4. a) What are the steps involved in developing a website? What should 
be the marketer’s role in each step? 

(10 marks)

b) List five (5) strategic drivers of mobile marketing and state why 
each is important?

 (10 marks)

*END*
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